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Introduction

llow me to be the first to welcome you to the blogosphere, an exciting and

energetic space online that people are using to reach out, build communi-

ties, and express themselves. Blogging For Dummies, 6th Edition, is designed
to help you through the process of starting a blog quickly, and it gives you the
tools you need to make the most of your experience in the blogosphere. The entire
book is updated and includes the very latest in blogging tips and tricks. Prepare to
join the world of blogging!

About This Book

This book is designed to be useful for all kinds of bloggers, whether you’re the CEO
of a major corporation or a hobbyist with a passion for communicating. I focus on
what makes a blog work — and how a blog can work for you. Also, I realize that
not everyone has the technical skills necessary to start a blog, so I provide options
for all levels of experience.

This book is useful to you whether you’re taking part in the conversations in the
world of blogs or becoming a blogger yourself. I cover everything from technology
to legal issues, so you can go forward knowing you have a resource that covers
every aspect of this exciting medium.

Whether you’re building a blog as a rank beginner or redesigning an existing
blog to make it better, you can find everything you need in these pages. The fact
that you’re holding this book likely means you have some ideas about starting a
blog — and I want to get you started right away!

The first part of the book gets you blogging quickly and safely. Chapter 1 intro-
duces you to blogging, Chapter 2 walks you through the world that is the blogo-
sphere, and Chapter 3 helps you choose the software and tools you need to get
started. In Chapter 4, I show you the fastest and easiest way to get started imme-
diately with your very own blog.
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However, you don’t have to memorize this book or even read it in order. Feel free
to skip straight to the chapter with the information you need and come back to the
beginning later. Each chapter is designed to give you easy answers and guidance,
accompanied by step-by-step instructions for specific tasks.

I include sidebars that give you more information, but you don’t need to read
those sidebars if you’re short on time. A Technical Stuff icon also indicates helpful
extras that you can come back to when you have more time.

Keeping things consistent makes them easier to understand. In this book, those
consistent elements are conventions. Notice how the word conventions is in italics?
That’s a convention I use frequently. I put new terms in italics and then define
them so that you know what they mean.

URLs (web addresses) or email addresses in text look like this: www.resourceful
mommy . com. Sometimes, however, I use the full URL, like this: http://traction.
tractionsoftware.com/traction because the URL is unusual or lacks the www
prefix.

Most web browsers today don’t require the introductory http:// for web addresses,
though, so you don’t have to type it in.

Foolish Assumptions

2

Just because blogs have a funny name doesn’t mean they have to be written by
funny people — or even humorous ones! If you can write an email, you can write
a blog. Have confidence in yourself and realize that blogs are an informal medium
that forgives mistakes unless you try to hide them. In keeping with the philosophy
behind the For Dummies series, this book is an easy-to-use guide designed for
readers with a wide range of experience. Being interested in blogs is all that
I expect from you.

If you’re new to blogs, this book gets you started and walks you step by step
through all the skills and elements you need to create a successful web log. If
you’ve been reading and using blogs for some time now, this book is an ideal
reference that can help you ensure that you’re doing the best job possible with any
blog that you start or manage.

That said, you don’t need to know much more than how to use a web browser,
open and create files on your computer, and get connected to the Internet, so you
don’t need to be a computer genius, either.

Blogging For Dummies
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Icons Used in This Book

Here’s a rundown of the icons I use in this book:

The Remember icon reminds you of an important concept or procedure to store
away in your memory bank for future use.

REMEMBER

= The Technical Stuff icon signals technical stuff that you might find informative
9, and interesting, but that you don’t need to know to develop the blogs described in
this book. Feel free to skip over these sections if you don’t like the techy stuff.

TECHNICAL
STUFF
Tips indicate a trick or technique that can save you time and money — or possibly
a headache.
TIP
& The Warning icon warns you of any potential pitfalls — and gives you the
all-important information about how to avoid them.
WARNING

Beyond the Book

In addition to what you’re reading right now, this product also comes with a free
access-anywhere Cheat Sheet that tells you how to select blogging software, guides
you on what kind of blogger to be, and tells you all about the blogging software
applications that are out there. To get this Cheat Sheet, simply go to www . dummies.
com and search for “Blogging For Dummies Cheat Sheet” in the Search box.

Where to Go from Here

Turn to Chapter 1 to dive in and get started with an intro to blogs and an overview
of why this medium is so exciting for so many people. If you just want to get
started blogging today, read over Chapter 4. Otherwise, spend some time thinking
about the best blog software solution for your situation — which you can read
more about in Chapter 3. Already have a blog, but want to do more with it? I think
Chapter 9’s coverage of great content might be a great place to dive in. Good luck!
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Getting Started
with Blogging



IN THIS PART ...

Recognizing the hallmarks of a blog, deciding what to
blog about, and finding out how to be a successful
blogger

Understanding what happens when you publish, setting
your standards, and using some commonsense
guidelines when it comes to your job, family, and identity

Getting a domain name, finding a good web host,
determining whether to use hosted or non-hosted
software, and getting your blog software in place



IN THIS CHAPTER

Recognizing the hallmarks of a blog

Getting started with your own blog

Deciding what to blog about

Blogging successfully

Discovering Blog
Basics

y now, you’ve probably heard the word blog tossed around by all kinds of

people, seen it show up in news stories or cited on TV news broadcasts, or

you may even have a child, friend, or coworker who has a blog. Bloggers are
showing up inside businesses, and businesses are even using blogs to reach out to
their customers. But what exactly do all these people mean when they say they
have a blog? And what does a blog written by a teenager have in common with one
written by a CEO?

Don’t be too hard on yourself if you aren’t exactly sure what a blog is. The word
blog actually originated from a mash-up of two other words — web and log — so
if it sounds made up, that’s because it is. At its most basic level, a blog is a chrono-
logically ordered series of website updates, written and organized much like a
traditional diary, right down to the informal style of writing that characterizes
personal communication. Over the years, the term blog has come to describe a
wide variety of online communications and media. Blogging has come a long way!

In this chapter, you find out just what makes a blog bloggy and why so many
people are outfitting themselves with one like it’s the latest celebrity fashion
trend. (Hint: It’s not just that we’re all narcissists!) You can get some ideas that
you can use to start your own blog and become part of the blogosphere (the com-
munity of blogs and bloggers around the world).
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Making Yourself Comfortable with Blogs

FIGURE 1-1:

The Bloggess
blogs about her
life — hilariously.

I talk to a lot of people about blogs, many of whom know that you find blogs
online, but some who also have the impression that all blogs are written by
extreme thinkers, cranky complainers, or fashion-obsessed teens. Some blogs
really are diaries in which the blogger records the minutiae of day-to-day life —
but blogs can be much more than that, and all kinds of people write them.

One of my favorite blogs (see Figure 1-1) falls into the personal diary category: The
Bloggess (http://thebloggess.com). The personal blog of writer Jenny Lawson,
The Bloggess follows everything from stories of taxidermied raccoons riding on
cats to giant metal chickens left on doorsteps.

Think of a blog this way: It’s a kind of website. All blogs are websites (the opposite
isn’t true, though), and neither the content nor the creator makes a blog a blog —
the presentation does. A blog can be many things: a diary, a news source, a photo
gallery, or even a corporate marketing tool. Blog content can include text, photos,
audio, and even video, and bloggers talk about nearly any subject that you can
imagine.
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Source: www. thebloggess . com
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One of the reasons blogs have become such a popular way of publishing a website
is because they’re particularly good at generating high search-engine rankings. If
you have a blog, it’s more likely than a standard website to come up high in lists
of search results for the topics you discuss. The reason? Your posts are fresh and
recent. Search engines give an extra boost to web pages that have the most recently
updated or created content related to the keywords that someone is searching for.
And better search-engine listings mean more visitors, more readers, more com-
ments, and a more vibrant community. Individuals and companies have taken
advantage of the blog medium to reach out to web users.

How people use blogs

With millions of blogs in the world — the blog platform Wordpress.com (http://
wordpress.com) reports that a new Wordpress.com blog is created every six
seconds — it’s obvious that blogging is a popular and successful format for pub-
lishing a website. But just what are people doing with blogs? They can’t all be
posting pictures of their cats!

And they aren’t. Bloggers are using the blog format to communicate effectively in
all kinds of information spheres, from the personal to the professional. In fact,
many blogs serve multiple purposes at the same time, mixing posts about activi-
ties at home with news pertaining to work. Your blog can serve many purposes in
your life.

Documenting your life

A lot of folks use blogs for the same reason they might keep a diary — to chronicle
their lives and activities. This urge to communicate appears in all kinds of
mediums, from scrapbooking to taking digital photographs. If you’re interested
in sharing personal details with others, a blog gives you a fast, efficient way to
do so.

If you send holiday newsletters every year or email a group of friends and family
to let them know about exciting events in your life, you can have a lot of fun with
a blog. You can blog as often as you want, and your readers visit when they’re
ready to get more information. Best of all, each blog post gives your friends and
family a quick way to respond to you; they have only to leave a comment on
your blog post. You might find you’re talking more with your family than ever
before!

Of course, not all lives come up roses every day; they can’t all be wedding and

travel blogs. Personal blogs can be intense when they document rough times.
Amanda Henson (http://itsmeamanda.com), a Kentucky-based blogger, uses her
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FIGURE 1-2:
Amanda Henson
uses her blog It's

Me, Amanda to
connect with
others and cope
with her illness.

A

WARNING

blog It’s Me, Amanda, shown in Figure 1-2, to document her experiences with
breast cancer along with other aspects of her life from family to career. She uses
her blog as a place to share insights as well as the much-needed laugh:

“Halloween is the best time to go bald. The costume options are seemingly endless!
Pirate? Aye! Zombie? Braaiiinnsss! Cancer patient? Check!”

As o freeknce digital
mankating cbnsuﬁ:m. |
spendd mast of my time
enjoying the fecet and
surviving the famine of
W v chosen coreer

Take your time in my new hame on the
‘nzt. This e the plice where my thoughts
Pl it b il
I lecun fo survive my foilures.

Leowve your thoughts, your feors, and
wour genara| impressicns in the
comments...but remember let's keep it
sy,

Source: www . 1 tsmeamanda . com

In your eagerness to let your friends know about what you’re up to, don’t forget that
anyone in the world can access a blog (unlike a real diary or scrapbook), now and in
the future. Don’t publish anything that you might find embarrassing in the future,
and have the same consideration when you talk about others or use photographs.

Exploring a hobby or passion

If you have a passion or hobby that you just love to talk about, consider doing so
in a blog. Anyone who shares your interest is a potential reader and is bound to be
looking for more information wherever he or she can find it.

You can detail your own experiences, offer advice to others, drum up support for
whatever you like to do, or just talk about what you love. Best of all, you might be
able to make connections with others who share your infatuation, making friends
and finding ways to get involved with your hobby more deeply.
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FIGURE 1-3:
Magical Daddy is
the pixie-dust-
filled online home
of Bob Aycock.

Bob Aycock blogs about one of his biggest passions: Disney. Magical Daddy (www .
magicaldaddy.com) is his personal labor of love where he writes about his family
and their love of all things Disney, from the parks to the movies, to the man and
his mouse. Magical Daddy is also a great way for Bob to introduce readers to the
Disney Parks Moms Panel, where he helped answer questions from future Disney
Parks guests. Check out Magical Daddy in Figure 1-3.

MAGICALDADDY.COM

HOME WELGOMETOTHEMAGIC ABOUTBOB DISHNEYTRIPS GONTACT

PLANNING & DISNEY PARKS

VACATION? GET THE
9 The 32nd Annual Disney Parks ANSWERS YOU NEED FROM
Christmas Day Parade REAL MOMS END DADS
¥ Bohl o i
L] ntosgettalje. : ¢ Dleney Paas
TRICTMAS 7 - MOMS PANEL
OFLEBRATION
I The . RECENT MAGIC m

Source: www. magicaldaddy.com

Sharing information

Sometimes a blog is all about sharing information. Journalists use blogs to report
on local, national, and international news; critics and commentators use the
medium to state their opinions and predictions; educators keep parents and stu-
dents abreast of classroom happenings and dates; coworkers let colleagues in
geographically distant offices know what’s going on in relation to collaborative
projects. The uses of the informational blog are really limitless.

One popular information blog is TechCrunch (www.techcrunch.com). This guide
to all things Internet covers everything from the latest startups to the newest tech
gadgets and, of course, is a frequently updated home to breaking news in the
world of tech. You might not find every post useful, but if you’re trying to keep up
with the breakneck pace of technological innovation on the Internet, you may find
TechCrunch (shown in Figure 1-4) and blogs like it invaluable resources.

CHAPTER 1 Discovering Blog Basics 11


http://www.magicaldaddy.com
http://www.magicaldaddy.com
http://www.techcrunch.com
http://www.magicaldaddy.com

FIGURE 1-4:
TechCrunch is

your source for

12

satisfying your
gadget news
appetite.
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Featured Stories

Source: www . techcrunch. com

Making money

You have spent a lot of time producing your blog, and that time has paid off in the
form of a large audience. Why not turn that influence into dollars? That’s a question
many a popular blogger has asked, and you can make it happen in increasingly var-
ied ways. As the online world changes and grows, so do the ways for you to cash in!

A common and straightforward technique involves including advertisements on
your blog pages. For example, Google AdSense (www . google . com/adsense) provides
in-page advertising that’s designed to match the content of your blog and therefore
be of interest to your readers. Each time a visitor to your blog clicks one of these
advertising links, you earn money from Google. I talk more about making money
from advertising programs, affiliate links, sponsorships, and more in Chapter 20.

Of course, companies haven’t missed out on the fact that blogs can help them
drum up interest in their products and services, or inform and connect with con-
sumers. Many companies, small and large, have added blogs to their websites, and
they use the blogs to start conversations with their customers and potential cus-
tomers. In many cases, use of the informal voice of the blog medium has helped
customers connect with the real people who work within these organizations. This
personal connection improves a company’s credibility and often enhances cus-
tomer recognition of its brand and values.

Southwest Airlines has taken this approach on their blog, Nuts About Southwest
(www . blogsouthwest . com). On the blog’s About page, Southwest says, “Our goal
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