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             The need for health promotion programs  is all around us. Workers in hospitals, 

factories, businesses, schools, colleges, day care centers, government offi ces, 

churches, health clinics, community centers, and local health departments are 

all thinking about how to improve the lives and productivity of people where 

they live, work, and play. And if you are working or planning to work in health 

education, public health, medicine, nursing, or any other health - related fi eld, 

you ’ re probably going to be involved with a health promotion program at some 

time. In the process, you ’ ll use your clinical and professional expertise as well as 

academic training to develop and implement a plan to improve the health status 

of individuals and populations as well as reduce the risk of persons becoming 

ill or help restore their health. You ’ ll most likely be part of a team that is organ-

izing a health promotion program. At fi rst, the concept of a program to improve 

or promote the health of people may sound a little intimidating. Ultimately, it 

becomes clear that although the idea of a health promotion program is appeal-

ing and seems worthwhile, turning the idea into reality demands work and 

expertise. In other words, it is easy to say that something should be done or 

needs to be done. It is very different to know how to design and implement a 

program to actually achieve a specifi c health outcome or an improvement in the 

overall health status of a specifi c population. It is a complex process. 

 Undergraduate and graduate programs that prepare professionals to work 

in public health, health education, and health promotion and wellness have 

been fl ourishing in the United States and throughout the world for more than 

half a century. Thousands of students graduate every year with a baccalaureate 

or advanced degree in health promotion and get jobs in schools, colleges, busi-

nesses, health care facilities, community organizations, and government. 

 As the premier organization of professionals trained and working in health 

education and health promotion, leaders of the Society for Public Health 

Education (SOPHE) recognized the need for a book to help advance the fi eld at the 

P R E F A C E
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undergraduate level. Escalating rates of chronic disease, soaring health care costs, 

increasing diversity of the U.S. population, as well as aging of the current health 

education workforce, all call for training a new generation of health promoters. The 

SOPHE board of trustees, executive director, and members offer this book, which 

combines the theoretical and practice base of the fi eld with a step - by - step practical 

section on how to develop, implement, and evaluate health promotion programs. 

SOPHE hopes that this book, read in its entirety or in part, will help not only under-

graduate students who choose to major or minor in health education, health pro-

motion, community health, public health, or health - related fi elds (for example, 

environmental health, physical activity, allied health, nursing, or medicine) but also 

professionals already working who want to acquire the technical knowledge and 

skills to develop successful health promotion programs. Acquiring the competen-

cies to effectively plan, implement, and evaluate health promotion programs can 

improve health outcomes, promote behavioral and social change, and contribute 

to eliminating health disparities. This book offers a concise summary of the many 

years of research in the fi elds of health education and health promotion, along with 

the expertise of many SOPHE members working in diverse contemporary settings 

and programs. The book also refl ects SOPHE ’ s mission and its commitment to 

professional preparation and continuing education for the purpose of improving 

the quantity and quality of the lives of individuals and communities. 

 We are enormously grateful to the many SOPHE members who wrote this 

book. Their expertise in many fi elds, including health education, public health, 

sociology, anthropology, psychology, nursing, medicine, physical education, 

nutrition, allied health, and many others, have been braided into this health 

promotion anthology. They have shared the foundations of the fi eld as well as 

their own practical experiences in health promotion planning. May this book 

help teach, guide, inspire, catalyze, and transform students and professionals in 

their quest to develop successful health promotion programs that address the 

health challenges of both today and tomorrow.  

  ABOUT THIS BOOK 

 Opportunities to prevent disease and to promote health are abundant. Promoting 

health helps people to lead socially and economically productive lives. The goal 

of the book is to provide a comprehensive introduction to health promotion pro-

grams by combining the theory and practice with a hands - on guide to program 

planning, implementation, and evaluation. One of the fundamental premises 

of this book is the importance of using an approach based in both research and 

practice to guide and inform planning, implementation, and evaluation of health 

promotion programs. A secondary goal of this book is to review the widespread 
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opportunities to implement health promotion programs in schools, communi-

ties, workplaces, and health care organizations. This text addresses the needs of 

students and professionals who are pursuing careers in health education as well 

as nursing, medicine, public health, and allied health. 

 Since 1950, SOPHE has been a leading organization in the fi eld of health promo-

tion. This book refl ects its commitment to responding to the needs of its members, 

future members, and the broader fi eld by delivering quality products and services. 

Principles of integrity, accountability, and transparency guided the book ’ s develop-

ment. Every step in the writing process was shared and discussed among members. 

Teamwork, collaboration, and diversity were cornerstones for the writing teams for 

each chapter. It is not always easy to write about something you do every day. It is 

challenging to write down your thoughts and let others read and comment on them. 

With respect and care, the process encouraged innovation and creativity that made 

the book better for readers and the subsequent programs that they will develop.  

  WHO SHOULD READ THIS BOOK 

 This book is aimed at three audiences. The fi rst audience is individuals pursuing 

an undergraduate major or minor in health education, health promotion, commu-

nity health, public health, or health - related fi elds such as environmental health, 

physical activity and education, allied health, nursing, or medicine. The second 

audience is young and mid - career practitioners, practicing managers, researchers, 

and instructors who for the fi rst time are responsible for teaching, designing, or 

leading health promotion programs. The third audience is colleagues and pro-

fessionals not trained in the health fi elds but working in settings where health 

promotion programs are increasingly prevalent and might be under their supervi-

sion (for example, school superintendents and principals, human resource direc-

tors working in business and health care, college deans of student affairs, faculty 

members, board members of nonprofi t organizations, community members, and 

employers and staff members in businesses and health care organizations).  

  OVERVIEW OF THE CONTENTS 

 The book is divided into fi ve parts. Part One presents the foundations of health pro-

motion programs: what health and health promotion are, the history of health 

promotion, sites of health promotion programs, and the key people (stakehold-

ers) involved in programs. Highlighted and explored are the two guiding forces 

in planning, implementing, and evaluating health promotion programs. The fi rst 

is eliminating health disparities. The second is use of health theories and models. 

PREFACE XV
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 Parts Two (planning), Three (implementation), and Four (evaluation) provide 

a step - by - step guide to planning, implementing, and evaluating a health promotion 

program. Each chapter covers specifi c phases of health promotion program plan-

ning, implementation, and evaluation. Practical tips and specifi c examples aim to 

facilitate readers ’  understanding of the phases as well as to build technical skills in 

designing and leading evidence - based health promotion programs. 

 Part Five presents health promotion programs across four settings: schools 

(elementary to college), health care organizations, workplaces, and communities. 

Each chapter presents keys for effective site - specifi c programs to promote health. 

 At the beginning of each chapter, a set of Learning Objectives provides a 

framework and guide to the chapter topics. The key terms at the end of each chap-

ter can be used as a reference while reading this book as well as a way to recap key 

defi nitions in planning, implementation, and evaluation of health promotion pro-

grams. At the end of the text, all the key terms are listed and defi ned in a glossary. 

 Practical examples throughout this book reinforce the need for health pro-

motion programs to be based on in - depth understanding of the intended audi-

ences ’  perceptions, beliefs, attitudes, behaviors, and barriers to change as well as 

the cultural, social, and environmental context in which people live. By referring to

current theories and models of health promotion, this book also reinforces the 

need for health promotion practitioners to base their programs on theories, 

models, and approaches that guide and inform health promotion program 

design, implementation, and evaluation. 

 Each chapter ends with practice and discussion questions that help the 

reader to refl ect upon as well as utilize key terms. Finally, all chapters are inter-

connected but are also designed to stand alone and provide a comprehensive 

overview of the topic they cover.  

  FEATURES   

•   Learning objectives  

•   Practice and discussion questions  

•   Lists of key terms  

•   Glossary of key terms     

  EDITORS ’  NOTE 

 As editors, we hope that we contribute to preventing disease and  promoting 

health. We believe that understanding the theory and practice of health 
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 promotion program planning, implementation, and evaluation will allow more 

individuals and groups to enjoy the benefi ts of good health and will encourage 

more schools, workplaces, health care organizations, and communities to be des-

ignated as health - promoting sites. We are grateful to the SOPHE members who 

have authored chapters in this text and admire their commitment and dedication 

to making a difference in the health outcomes of the individuals, communities, 

groups, and organizations they serve. 

 We appreciate the opportunity that the SOPHE board of trustees, executive 

director, staff, and members provided to us to plan and edit this text. SOPHE 

provides leadership and works to contribute to the health of all people and the 

elimination of disparities through advances in health promotion theory and 

research, excellence in professional preparation and practice, and advocacy for 

public policies conducive to health. SOPHE and its members advocate and sup-

port the work of thousands of professionals who are committed to improving 

people ’ s health where they live, work, worship, or play. We hope that this book 

helps advance these goals and helps guide and inspire a healthier world.  
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